By the Numbers:

Total Spring 2009 Fall 2008

Tonnage (Junk) 51.89 5585 65.99

The popularity of this event when first held has not been matched. However, attendance and tonnages
have remained very consistent over the past two years.
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Trash and Junk — The numbers remained fairly consistent between this falls event and last spring. There was only
a four ton difference between the two events.




Electronics — The electronics recycling remains very popular. In the one weekend we were able to fill a truck trailer
with roughly 15 boxes and pallets full of computers, TVs, DVD players and various other electronic gadgets.

Survey Results

We performed a wider survey this year asking folks about the event itself as well as questions about their garbage
and recycling practices.

Here are the results of the survey:

Total Respondents: 198
What did you bring to City Haul?
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The majority of respondents brought trash and garage followed by scrap metal, furniture and yardwaste.

Do you currently have garbage service

Yes No No Response
142 53 3
71.7% 26.8% 1.5%

Of those surveyed 72% of respondents

Do you currently recycle?

Yes No No Response
101 87 10
51.0% | 43.9% 5.1%

How often do you recycle?

Monthly 3-6 months | 1/year | No Response
34 27 11 126
17.2% 13.6% 5.6% 63.6%

Would you recycle if it were picked up at your house?

Yes No No Response
124 5 69
62.6% | 2.5% 34.8%




Would you recycle if you had a convenient place to take it?

Yes No No Response
101 10 87
51.0% 5.1% 43.9%

Is this the first "City Haul" you have

attended?
Yes No No Response
56 130 12
28.28% | 65.66% 6.1%

Is there any way we can improve the

program?
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